Barbara Kerr, executive
director of communication and
marketing at Clark College,
successfully completed the
Examination for Accreditation
1 in Public Relations.

BARBARA Overs_een. by the Universal
KERR Accreditation Board, a

consortium of nine professional
communication organizations, the program
aims to improve the practice of public relations
by assessing competence in 60 areas of
knowledge, skills and abilities.

A former news director, producer, anchor and
reporter at network television affiliates in Ohio
and Maryland, Kerr joined Clark College in
2004.

“At Clark College, we believe in excellence
and we believe in lifelong learning. Barbara’s
accomplishment represents both,” said Clark
College President Robert Knight,




